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SUMMARY  
 
In short, I’m a left-brained writer who thrives in collaborative environments. My technical background gives me fluency in 
technology, and my 7 years of experience as a writer equip me with the tools to translate that info into real-world 
communication. I’ve written content as the voice of over 50 brands across several industry verticals, developing the 
original brand voice for many of those clients. As I move forward in my career, I’m seeking the right opportunity to make a 
meaningful impact in people’s everyday lives. 
 
WORK EXPERIENCE  
 
Instacart: Content Writer                                        2018-present 
In my current role, I develop content strategy and craft messaging for all audiences (e.g., shoppers and drivers, customers, 
retail partners, and support representatives) across all channels. My primary function is to translate the complexity of the 
Instacart platform into easily digestible, user-friendly copy. 
 

ü I develop, review, and publish content across all Instacart-owned channels including, but not limited to Zendesk 
Guide, Confluence, KnowledgeOwl, Instacart’s custom email tool, and Instacart’s shopper and customer apps. 

ü I create and iterate on product copy for the Instacart Shopper app and internal products, following best practices 
for user-experience design and microcopy. 

ü I work cross-functionally across all departments, connecting the dots between product management, 
engineering, product design, operations, and Instacart’s support representatives. 

  
Matchstic: Brand Copywriter                                            2016-2018 
As the sole copywriter at the branding firm, I designed original brand voices and packaged “starter kit” copy for clients, 
working on 15-25 accounts at any given time. The role required flexibility (due to the volume of work) and constant 
collaboration within the creative and strategy working groups to meet client goals. With different expectations and levels 
of creative savvy for each client, I learned quickly how to adapt my approach for every need. 
 
Some clients I served include: Artcloud, Atlanta Humane Society, Breakout Games, Chick-fil-A, City of Atlanta, Gresham 
Smith, Humrun, JLL (“Midtown Union”), Royal Thai, WinShape Foundation. 
 
Scoutmob: Copywriter/Editor                       2015–16  
In the e-commerce branch of the Atlanta-based startup, I took over all writing responsibilities as the voice of Scoutmob. 
My portfolio of Scoutmob work includes over 5,000 product descriptions for handcrafted goods, over 150 biographies of 
independent makers, daily marketing emails (to a list of over 1M subscribers), and a comprehensive social media strategy. 
 
Moxie: Marketing & Communications Specialist                                      2012–14 
For the South’s largest advertising agency, I carved out a custom-fit role where I managed all internal corporate 
communications, led on editorial for 3 company-owned blogs, and served as the Moxie correspondent at industry 
events—live-blogging and tweeting as the voice of the organization. In my tenure here, I defined the Moxie voice for the 
first time in the agency’s history and brought it to life on every communication channel. 
 
EXTRACURRICULARS 
 
I’m a founding member of Instacart’s Culture Committee, which dedicates time and resources to encourage employee 
engagement. Culture, belonging, and recognition at work are core beliefs I hold strongly, and the committee is an outlet 
for putting those thoughts into action. 
 
Outside of work, I lead Atlanta’s Ladies Get Paid chapter, a group focused on helping women rise up with networking 
opportunities and education for financial growth. I also lead communications and marketing for the CreativeMornings 
Atlanta chapter—an organization that connects and inspires creative professionals once a month over breakfast, 
conversation, and inspirational talks tied to a theme. 
 
EDUCATION 
 
MBA Marketing 2012    BS Industrial Engineering 2007  
GSU Robinson School of Business    Georgia Institute of Technology  


